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Today’s headlines say, “Don’t be afraid to plunge into emerging media.”  Sounds pretty drastic, doesn’t it?  Plunge?  I’m not sure
I want to plunge into anything, much less emerging media.  What I would advise is testing the waters, as it may not be as cold
as you imagine. 

Let’s try a little reality.  Yes, the web is still young when compared to other mediums. However, it’s about to turn into one of those
moody teenagers, and it’s only a few years before it stands up and takes its full adult form. It’s a lot more complex than broadcast
or print, and this, of course, is what scares people.   

It is this lack of fear that has made Southwest such a standout brand. They introduced their online “Ding” service in February
2005, long before most marketers or airline customers ever heard of marketing widgets. This widget can be downloaded to your
computer and whenever exclusive fares are offered, the familiar ringing sound of an in-flight seatbelt “ding” is heard. In two
years, it has been downloaded by about 2 million consumers and generated more than $150 million in ticket sales.  They used
e-mail, direct mail and TV advertising to cross-promote “Ding” and also found that word of mouth was a significant marketing
tool. 

My take away from this is summed up by Southwest’s VP of Marketing Kevin Krone, "If customers are digital, we will be digital.
If they are online, that is where we have to be." So there you have it. Most of you reading this have put your heart and soul into
building your business. Expand it with an investment in the online community.

Ultimately, the web, if thought out and managed properly, can bring all kinds of efficiencies to your business and save tons of
time. More important than that, they can keep your brand fresh in the most important minds of all - your customers.   

I’m Lisa Davis. Let me know if I can help you in any way, please feel free to visit at OneAlliance.com and I’ll be back next
Tuesday afternoon.
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